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Introduction

OUR 2020/21 HIGHLIGHTS

£2m
generated by the Waitrose & 
Partners Foundation in 2020, 
supporting over 100 projects, 
benefiting 60,000 workers and 
their families in our Waitrose 

own-brand supply chains

100% 
Waitrose’s own-brand soya 

footprint is certified sustainable, 
organic or with credits. 

£3m
raised by our Give A Little Love  

campaign, supporting over  
100,000 families in need

£1.9m
 donated to support communities  

in need in the first half of 2020 when  
the Covid-19 pandemic hit

49
UK suppliers are using the Better 
Jobs survey, aimed at improving 

working conditions and job 
satisfaction for the workers in  

our supply chains

1
Waitrose came top of Greenpeace’s 

Supermarket Plastic Reduction scorecard 
for the second consecutive year

90.7% 
own-brand fish and shellfish  

comes from third-party verified 
responsible sources

6
Children’s healthy eating books  
created for a new online library  

called The Social Book Club

70%
of all targets set to help achieve a 

10% reduction in saturates, calories 
and sugar across our own-brand 

products have been met

1 
Waitrose maintained its top tier  
position in the Global Business  

Benchmark on Farm Animal Welfare


